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speaking and to the industry socially consid-
ered: that is, whether or not the productive
processes were in line with the capacity of
adolescent children and the product was of so-
cial value; second, whether the product could
be introduced successfully in the market and
the enterprise become self-supporting.

At the present time, a proposition for the
promotion of such an educational experiment is
being worked out. Wooden toys have been
chosen as the article for manufacture, because,
first, the models were sufficiently simple in con-
struction to make the work practical for young
people who make up the work-shop staff; it is
practical for the majority of the staff to range
in age from 14 to 17 years. Second, the work
done by Caroline Pratt on children's play-
things has disclosed the fact that the present
toy market is below grade from the point of
view of the service of toys to children. The
market does not supply the children with the
sort of material and the sort of tools they re-
quire in. their play schemes. Therefore, the
product chosen has a legitimate social claim
on the market. However, it would be valid,
though not so interesting, if a certain sort of
paper box which filled a legitimate trade need